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The FUTURE You Need to Know to be
Successful for 2016... and BEYOND!

Small business owners... learn how you can compete with the BIG guys
No painful, over exaggerated content or difficult learning curves.
Every detail explained with visuals, videos, and info-graphics
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2015 VIDEO'MARKETING STATINTICY

More and More | People Prefer/to be Informed by Video

Herels Reasons \WhyYou Cannot/Afford to/Wait/Any Longer...

’im ...of the top search listings in 2014 contained at least one Video
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- INCrease in conversion rates on landing pages when a Video is
v featured - "= omn

... a Website with embedded videos is more likely to get inbound
links through video sharing - o

... more time an average internet user spend on a website that that
includes a Video -
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Youtube will become the top priority of ALL SEO marketers in 2016;
exceeding facebook, twitter and blogging -
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0 ... hours of video are uploaded to YouTube every minute - Tube

40% ... the total make up of global watch time on YouTube - Tube

... of mobile video viewers share videos with others -
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200%)-300%) ...increase in click-through rate When marketers included a
video in an email FORRESTER

... of executives have visited a vendor’s site after watching a video

... of marketing professionals report that video converts better than
any other medium -

... of consumers more likely to buy a product after watching a video
aboutit - )

... of viewers will watch a video to completion that is less than one
minute -
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1 -8 Ml“m“ woms ... The value of a one minute video - FORRESTER'

... of brands are using online video to market to consumers
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Igniting the Power of Video for Your Business

The human body requires the combination of several body parts, and organs to function effectively.
An SEO strategy is no less different and significantly requires complementing components to make it
a success... That is why this book is titled “The Anatomy of the Future VIDEO SEO Strategy”,
because each of the different strategies discussed are broken down and associated with the human
anatomy to make it easier for you to understand, and visualize how to include Video for the success
of your future SEO strategy.

If you are a business owner frustrated why you cannot compete with companies (with deep pockets)
in ranking your website, and are constantly annoyed as to why you cannot create the right impression
on your business with customers and clients, this is the book for you.

Let’s be realistic... those who are dominating search rankings for the keywords or phrases you want
to rank aren’t just about to hand it over to you. They invested a lot of money over several years to get
to the top and are investing equally more to stay on top. So what can you do to unseat the top players
in search rankings with few resources and in less time?

Ignite the Power of Video

No matter what your business, organization, civic or social movement, if you continue to ignore video
in today’s competitive marketplace, you will be at a significant disadvantage. Video remains the future
to not only grow your business but also to improve your search engine ranking.

Today over 3.5 billion* people are using the internet for just about everything you can imagine, and
this number is growing everyday. With the majority of the 290 million* online shoppers preferring to
learn and inform through video before making buying decisions, the time is just about right to IGNITE
the power of video for your business.

*Forbes
No other medium communicates in less time, with fewer resources with the BEST results.
WHY?

Because video combine two FUNDEMENTAL components to make learning and understanding
easier: imagery, and language. A huge chunk of the brain power we have sitting on our shoulders is
exclusively devoted to processing visual images... combine that with language, and you have a
guaranteed formula to communicate simple concepts and ideas to any audience.

By the time you are done reading this book, you will undoubtedly agree that a single Video will be even more important
than adding a shopping cart to your website — Vijith
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